




In-store experience agency





HOW IT WORKS BEHIND THE SCENEYOUR DIGITAL IN-STORE AGENCY

DISPLAYS & 
OPERATIONS

IN-STORE TECH, PROACTIVE MONITORING, 

SUPPORT, ON-SITE SERVICE

DIGITAL IN-STORE 
SOLUTION

STRATEGY, CONCEPT, DESIGN, 
UX, DEVELOPMENT

MODULES 
& API

INTEGRATION OF CUSTOMER DATA, 
CAPABILITIES, ASSETS

CHANNELS, SCENARIOS, CAMPAIGNS, 

DYNAMIC CONTENT

DISE IN-STORE 
EXPERIENCE PLATFORM
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2022
MISSION 50

The group’s recurring revenue shall 
amount to at least SEK 50 million 

(ARR) calculated on a rolling
12 months as of 31/12 2022

2023
BRAND TOP 50

One of the world's 50 strongest 
consumer brands to choose Vertiseit 

when designing their store
concept globally by the end of 2023

LEADER IN RETAIL TECH



LEADER IN RETAIL TECH

2022
MISSION 50

The group’s recurring revenue shall 
amount to at least SEK 50 million 

(ARR) calculated on a rolling
12 months as of 31/12 202262

MSEK ARR

2023
BRAND TOP 50

One of the world's 50 strongest 
consumer brands to choose Vertiseit 

when designing their store
concept globally by the end of 2023
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Business Model SaaS

Channel Strategy Partner

Partners Full-service providers

Customers Leading brands and retailers

Services -

Differentiator Intuitive







Business Model SaaS + Services

Channel Strategy Direct

Partners Agencies and fulfilment partners

Customers Global brands and retailers

Services Consulting and implementation

Differentiator Customized
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